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16. sulszane

Yuilszana wa,
T 2551 2552 2553 2554
- AIMPULNY 72,000 144,000 144,000 144,000
- a1l Inn 18,000 36,000 36,000 36,000
- mfiaunazdane 115,200 230,400 230,400 230,400
GERN
- Angiun 72,000 144,000 144,000 144,000
- fddn 20,000 40,000 40,000 40,000
- ldeen 20,000 40,000 40,000 40,000
- AANHIQIU 275,000 550,000 550,000 550,000
- MAUUUMT 720,000 1,440,000 1,440,000 1,440,000
Al 1,312,200 2,624,400 2,624,400 2,624,400

winemmg | Uszmnam1dseaeilumssaaumiudia = 32,805 v/ au /3

17. véngas
17.1 wangasumu n (2)
17.L1 Srnuminena mihena sauaaeandangas litesnd136 wiaena

17.1.2 Tassadrandngas

17.1.2.1 33iedy 21 wiaeia (7 30)
17.1.2.23%den 3 mioia(l3n)
17.1.2.33neniinus 12 wieia

17.2 ndngasumu v

17.2.1 Srnuminena mihena sauaaeandangas litesnd136 wiaena
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1555101 mMudangudmsuinAnyiugiagne 2 (1-2-3)
English for Gracuate Students
4125101 AouNIAes dmsuinAnyiadiafdn 2 (1-2-3)

Computer for Graduate Students

17.3.3 sedmisnu
sre3siady (Required Course) siiniminindnymnaudeseon ludiee

9
v A v A

9
Souluunu n (2) wSounu v edsmisduiineua 73 (21 wiaena) dail

3565102 mstiydiNenssants 3(3-0-6)
Managerial Accounting



3565103

3565104

3565105

3565106

3565107

3565108

mmgma@ﬂﬁami%’ﬂmi

Managerial Economics
msiRuiemMIsamSs

Managerial Finance
ﬂ1§@]ﬁ1ﬂ!‘ﬁ6ﬂﬁ%ﬂﬂﬁ

Managerial Marketing
mIvamsFanagniuazuleuegine
Strategic Management and Business Policy
m33seiensdadulonagsne
Research for Business Decision Making
FUNUINMTIAMITINATY

Seminar in Contemporary Management

17.3.4 s1wevnaen

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3(2-2-5)

3(2-25)
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swivuden (Elective Course) Wudmluduse fifndnuiennse

Yo 0 J o [
doniFou mwanuaulimelddwuziihwesomsdluauznssumsilszsmangas

indnyuwy n (2) vzdessouiriden 1 5103 (3 wihenia) dawnin-

Ay v vzdeuson 3 s1e39 (I wiena)

3565109

3565110

3565111

3565112

3565113

a A 9 a
ABUADDNATUNITINY

msansziazlsduedemnIuning
Real Estate Valuation and Analysis
MIAATIZHUDLTIBNUNNNTITY
Financial Reporting and Analysis
msvaminesa IvaTeuazmsainu
Portfolio Management and Investment
MIUATIZHMITTUNYNA
Multinational Financial Analysis
MIAIUAULAZMTIMHURT S

Profit Planning and Control

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3(3-0-6)



3565114

3565115

3565116

3565217

3565318

3565119

3565120

3565121

3565122

3565123

3565124

3565125

3565126

G]am@ﬂmimgﬁuﬁuagﬁmty)wéﬂwéawﬁﬁ
Derivatives and Futures Markets
@mﬂﬁuuammﬂnu

Money and Capital Markets
ﬂﬁ{fﬂmimiﬁwf?uqa

Advanced Financial Management

a A Y o A
ABUADNATH U Y

NouMItYBLarmMINMUAU Toue

Accounting Theory and Policy Formulation
NOBYNIIATINAD

Auditing Theory

AUV AUNANII Y

Seminar in Accounting Information Systems
nouRuazuulIaMety sy

Financial Accounting Theory And Practice
miswldyanatazmbusinuazmsdadulavesduims
Corporate and Income Tax and Management Decisions
duuumsasaeunelu

Seminar in Internal Auditing
miﬁﬂﬁrﬁami%’ﬂmiﬁuqa

Advanced Managerial Accounting

I UFONAIUNTIANTT

ﬂﬁé@ﬁﬁllﬁ%ﬂﬁli]im‘VIN‘ljiﬁi]
Business Communication and Negotiation
vssEnAuanazn Mz

Corporate Governance and Leadership
MIUTMIIgInatazu TeueasIsue
Business Administration and Public Policy

3(3:0-6)
3(3:0-6)

3(3:0-6)

3 (3-0-6)
3 (3-0-6)
3(2-2-5)
3(2-2-5)
3 (3-0-6)
3(2-2-5)

3(3:0-6)

3(3:0-6)
3(3:0-6)

3(3:0-6)
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3565127

3565128

3565129

3565130

3565131

3565132

3565133

3565134

3565135

3565136

3565137

3565138

3565139

NOEGMITOMIUAENANTTHBIAMS
Communication and Organizational Behavior Theories
madludiszneumsuazmsdanisnans
Entrepreneurship and Venture Management
dunmatams Taginiu

Seminar in Supply Chain Management
m3samsuSanssuuazmsnldeuntas

Innovation and Change Management
msiauilufiuazmsusms Tasams

Teamwork and Project Management

a A Y a U
U%HaﬂﬂﬂTuﬁiﬂ%§$W310ﬂigrﬂﬁ

MITaMIFINagn sy nialseme

International Strategic Management
duugInaszralszime

International Business
Jymnsusznnalssma

Problems in International Finance

M5 AT AUFI TN MEN Y 4R NS
Cross-cultural Communication and Corporate Image
MIIANTMIAAIATEHINYseing

International Marketing Management

I UFNAIUMIAAIA

MIAAABUMOS ANz vIdEN IO
Internet Marketing and Electronic commerce
ﬂ1§%ﬂﬂ1iﬂ1iﬁa1ﬂﬂ§ﬂ1i

Service Marketing Management
MINATIEHNYANTTUIAZIAINIRLT 1nA
Analysis of Consumer Behavior and Psychology

3 (3-0-6)
3 (3-0-6)
3(2-2-5)
3 (3-0-6)

3(3-0-6)

3 (3-0-6)
3(2-2-5)
3 (3-0-6)
3 (3-0-6)

3(3:0-6)

3(3:0-6)
3(3-0-6)

3(3:0-6)
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3565140

3565141

3565142

3565343

3565244

3565145

3565146

MITaMIaTINaASuRIFInagns
Strategic Brand Management
NAYNTMINAIATINIAOEIN
Business-to-Business Marketing Strategy
mﬁfi’fﬂmammmﬂﬁuqq

Advanced Marketing Research

B UAONAIUITS VAT AUNSA

ﬂﬁﬁ%’Nﬂé’ae{’fﬁJyauazmiﬁwmﬁm%ga
Data Warehousing and Data Mining
§$°U°]Jﬂ1§31ﬂllwu%§Wﬂ1ﬂiaﬂﬁﬂi
Enterprise Resource Planning
ﬂﬁ?'raaﬁe{’fmgmﬁaﬂﬁﬁﬂﬁu%

Data Communication for Decision Making
n‘uumiﬁumﬁuuﬁ:ugmmmﬂanﬁamai'

Computer-Based Information Systems

3(3-0-6)
3(3-0-6)

3(2-25)

3(3:0-6)
3(3:0-6)
3(3:0-6)

3(3:0-6)
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sHaIn ¥0391 HUIRA
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I )Sunug v
Y
3565101 ANMUSAUFIUNNDIMITFIND 3(3-0-6)
Foundations in Business Administration
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a a o a d' = [ d’d dgj 1
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I UAETHNUGIY
1555101 MmudanguamsUINAnTaRAadny 2 (1-2-3)
English for Graduate Students
= @ dy 1 =\ [ Y [
AnNNnBEAUTIUMINA 73T M3 HazMIWeY NMBIBINGY 1TUN1TDI
nazasllannudRyvesundadotaziona1smadnms  nMsAnlouunAAgen1H18T
QId' A A 4 A ag a 4
nob Tagld@onndenuinasdooannsoind
4125101 AeuianesdmSTinAn I adinfnw 2 (1-2-3)
Computer for Graduate Students
P 4 o A ¢ Y A ¢ 9w 4 o
ANUINUFIUNINUABLNUADS NI 1FADUHUADS  IUNNLINBINUINA-
Y
Tulabesauma  m3lduazmsdududoyadumesiiia  arwiidesdulumsldTisunsy

Uszgnd lumsusmsau

3565102 MUy Ten1sIans 3(3-0-6)
Managerial Accounting
m3tiydnielussdnsiead adoyad i uMsAIUANIEZ MINNUAUNI

a = v A a dy Y a d'

V3113 Jymuaznsalanu lumsnumums s MIRUANTIY SSVUAUNY 1UINAIG 03

wilsznansduduaumeztugu MIdeseddunuiny msmuasmlow msdsiiv

UszanTam uag i BiFelsunaou

3565103 IATHFAAASINENIIIAMS 3(3-0-6)
Managerial Economics

Y o L Y Y a @
M3 lsnanesygemans lumsudilymivesguims luniaiguazionsy M3
1AnININeIN5 lUeIANTIINYUNIMUATHIANAAS HAVBIANTNIARONMIUATHTNVNTINA

1 v A a o Y o v Y J [ 4 4
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3565104 msuitensdams 3(3-0-6)
Managerial Finance
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3565105 PMIAAIAUHENITIANS 3(3-0-6)
Managerial Marketing
Y (% v A a 4 9 [ A 1
msasinyzmsdaduluazmsimzd  anudlinasluaaailinane
) 9
msdaaulaluSewdndaust mitadmuemsnelasyana Mduaiumsvie LaznIdg
1A WIS A ewuMIaaAuLLY T3 sziiumsamailinanedeny 230535
oz Tan
3565106 MsdamMsBanagnsuazuleegsne 3(3-0-6)
Strategic Management and Business Policy
9 o 4 Aa o a wva [ @ 4 1
myasazihnagnuazu Tevisveswsen e anuduius szuang
) J dy Y 3 a 4 o Aax Y
anmunadoumelutazmeuenvedenns Fldmu Jnsizn uaxinsnmsudilymluan
MIBINBIANTAEITTaY MITNTILHRAEIMATTUIAL MUY
3565107 mseemsandulamagsie 3(2-2-5)
Research for Business Decision Making
mM31¥EmImadanemans lumsdadunugsne mstowilam vazaur
2 9 Y 9 A v ' Y A A Y a o =
YA mIauaidoya MadendledtazmMIain niedle lumsianisinnztaza
9y o Y a
anudoya maiwa l)ldnegsne
3565108 UM IVAN 3T INENY 3(2-2-5)
Seminar in Contemporary Management
Usziduilagmmamssamsuazasesssuluesdns  msud ludenTeaile
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NMIMIIANMs Msdamsnwg Fnd Fndh aussouz madasazuuamalumsusmsauly

s
DNANT

I uaendumsty

3565109 msanszisazdsyfivedamsuning 3(3-0-6)
Real Estate Valuation and Analysis
ngumstsziiuam  madamsdselunuulnidiediaeg  msdsziiv

[ A d' 9y 9 a =\ | V= a qaj a
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3565110 MTINTIZHIAZIBNUMINITAY 3(3-0-6)
Financial Reporting and Analysis
milFdoyaluswaumstu  msdanzdseaumsiy  mIuessela

FTUUMITIONY WAYITNNTYY  Madsziiusmusen tazmsdsznoums mawer

nsalaz Iz iyandien

3565111 msdamsweinlvalenazmsasnu 3(3-0-6)
Portfolio Management and Investment
anmunadeumsasudmsdianmsthemsiu  ngufuazmaianisiaon

uazdamsvannind na'lnaaia gasnmvednain anuduitusznunndsaiunanoy

unu msdszifiunieaiionsamuuuumen

3565112 MIINTZHMITUNYTIA 3(3-0-6)
Multinational Financial Analysis
msdaduleluviunszdulan szuumaiu amanisuandouiiua qa

matseiiu matanuides mamsa (Trade) wazienia (Hedging)

3565113 PMSAILANIBZMINIHUA]S 3(3-0-6)
Profit Planning and Control
wnAaazmaialumsnumunemstuvesusin  midnazidunuiie

finnezuuyluenan mathueeeais SununsHan Guda tazesRilszneudy M3

wizrrails nagmsdsaiivlsg@niammsians

3565114 amannmseyHEIrFyanFovedrmih 3(3-0-6)
Derivatives and Futures Markets
MINnTIEHanuzYoInannndlszanaaseyius nauy madsziiu

SIMATINTOYWUT @a1@ﬁ@@1§@%1863@%ﬁ1 nalnmsde uazurgeeldu 3w ns

fgsnssuriteanniudes (Hedging) nguinediy sasmenidienazanen (Swaps)

3565115 aaauazAa AN 3(3-0-6)
Money and Capital Markets
doniumsituiaziasesiionensiiu maffeunlaweszuuvewmainiiy

HazaaIAY é’@51@1amﬁyﬂuaggaﬁwmmmﬁum uur TiuTamadaivesaaiamsiiu ns

<3 a @ @ a a
a$anuduudslunanstu MssnenuauAus InanaaansNy



30

3565116 PMIFANINIRTUTUGS 3(3-0-6)
Advanced Financial Management
AnEINNUMINEYDIILNTEaY Tgllszaiduesmsiin e Haum Iy Ann
d' A d' 9 a 4 a ad [ o a = o
1ATDINBN 1FTUMIUATILHIVMIRUUAZITMIIA  ANUATZHARUAA  ANYINITATUIN
AILUARUAAGNTINNINTTUSUTUOIU MIAINU MITAMITUNU MIVIATIEHILNTZUAITY

aa uazdoia

a A Y v A
I uANM U Y Y
3565117 nquimstauazmsmruauloue 3(3-0-6)
Accounting Theory and Policy Formulation
= o o A a <] dy
AnyINszUIUMIvINIMruau letnenamstiny  Ussulseaunu-
Tunazlszduilagiu
3565118 NYHHNM3ATIVTOY 3(3-0-6)
Auditing Theory
= A = = a wa =9 Yo
ANBUTDINIATIVAOUNTIWDINIURTAMWINAITIUMIATIVTO N 1H9 -
Tmsasraeuszuuildaeuiunesiaznsldisneadalumsasnasuuuifauazion
msinetesiumIlszidumanuguaieluluszuuneuiumes msl¥adanagounis

v A

AIAULAZ ALY
3565119 duanszuumsaumamalyd 3(2-2-5)
Seminar in Accounting Information Systems
E vy 4 o A s _
HuANNIATTUDTaUmaAToFeneuN unesuazunM lunatinsuas
msaadulanemsumsesnuuuszULTYBLazMIATINEeY anbuziazng lHadsuuea
9 v A J Y 9 9
Poyanaysluedns anwasads msaruquamelumsldmalulasdoyalussuvas
dumeiiazMiaadulanaiys
3565120 nuuaznunlfiamaiysnsidy 3(2-2-5)
Financial Accounting Theory and Practice
NOUYNIATOUTIBNUMINY NUMIBLUIAAMITYFuas Mgy

an

v A a v a v J dya o
sty suazilymlumsdszluyenmazmsseany qunswduazniauilagiiv T
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i o A Ao Y W Y o v Aa Y A a
JMUUASIATONINT LT Tli]ﬂ@]@\ivlll]lﬂ ‘VI“]J‘VI’J‘L!l@ﬂﬁ'li’ﬁ'lﬂillu‘]/l!ﬂEl?ﬂl@\iﬂﬂﬂ'liﬂfuu%ﬂ'ﬁ!\iu
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3565121 miselayanasazmiussnmazmsdadulovesgusms 3 (3-0-6)
Corporate and Income Tax and Management Decisions
wanmanumduldyananazuiin - wezngrineidwanemsaadule

Yy a J Y A < ' 1o am Yl

Youfuims luesans Tasniunyuuesvosnmsueurnilymmnninsyeasimuaisun v
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Seminar in Internal Auditing
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Advanced Managerial Accounting
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Business Communication and Negotiation
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Corporate Governance and Leadership
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Communication and Organizational Behavior Theories
m]yﬁmqwqﬁmmmamiquyf]ﬂﬁ?}amiﬁﬁwﬁﬂuj@i@ﬂizﬁw%mwmi%ﬂ

mIngAnssuNLEd nIeunuIRaTieTedynvesmsdomsIzHiyAna ST 1AZENT-

wa m3damsnnudauds nazmssug

3565128 mafludiszneumsuazmsdamspanms 3(3-0-6)
Entrepreneurship and Venture Management
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Seminar in Supply Chain Management
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Innovation and Change Management
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International Strategic Management
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Seminar in International Business
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International Finance Issues
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Cross-cultural Management and Corporate Image
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International Marketing Management
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Internet Marketing and Electronic commerce
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Service Marketing Management
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Analysis of Consumer Behavior and Psychology
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Strategic Brand Management
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Business-to-Business Marketing Strategy
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Advanced Marketing Research
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Data Warehousing and Data Mining
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Enterprise Resource Planning
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Data Communication for Decision Making
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Computer-Based Information Systems
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